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G2 Reviews on 
SAP App Center
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Trust has consumerized B2B buying

Then

Now

SOFTWARELOCALJOBSTRAVELRETAIL

G2: Sell More Software

https://sell.g2.com/
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G2 is where you go for software 

5M

From around the world

G2: Global Marketplace

Monthly Buyers
100%

Ranked for 1.9M keywords

YoY Traffic
90K

Across 1,800+ categories

Products
1M+

More than anyone else!

B2B User Reviews

Trusted by buyers and sellers alike

2.5M+
North America

1M+
Europe 1M+

Asia

$100M

From IVP, Accel, LinkedIn 

Raised

https://www.g2.com/
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SaaS Buyers don’t trust 
Sales and Marketing

75%
Is gaining a prospect’s trust 
getting more or less difficult?

The least trusted 
teams in a business

More Difficult

65%
Is your job in sales or marketing 
getting more or less hard?

More Hard

WHICH TEAMS ARE TRUSTWORTHY?

https://research.g2.com/insights/crowd-views/buyer-behavior


What Content Do B2B Tech Buyers Seek?

Studies show having 
at least 5 reviews 
increases likelihood 
of purchase by 270% 
compared to product 
with 0 reviews.

Peer Experiences

Product ratings or review

Expert opinions, reports

Best practices

Survey results, research

Customer case studies

Product information,  
features, and functions

How-to-guides, checklists

Diagnostics or  
assessment tools

Demos
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G2 Review Syndication Partnership

67% of the buyer journey is 
spent conducting online research

95% of buyers use online reviews before 
making a purchase
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G2 Moderation & Trust Process

Verified
ReviewAI Human

Touch

G2 moderates every review that is submitted. Reviewers 
must log in either with Linkedin credentials, or a 
business email address so that we can validate their 
identity.

Fun fact: G2 rejects 17% of all reviews submitted.
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EngageConvert

Why are Reviews Important?

Build TrustEmpower

Give buyers immediate 
access to the authentic, 
validated peer reviews 
they need to make a 
confident decision.

43% of users check out 
low star ratings - build 
trust.

Reviews between 4/7 
and 4/7 starrs result in 
higher conversion rates.

Put those reviews to 
work for you to increase 
conversion.

84% of buyers trust 
online reviews as much 
as a personal 
recommendation. 

Recency of review sees 
a 204% increase in 
conversion.

Equip your marketplace 
customers to learn more 
about your solution 
where they already are.

CS teams report 80% 
improvement in 
perception on brand 
from reviews + 
comments.

Ability to segment 
reviews by user role + 
target feedback form 
personas that are more 
influential to your end 
users increases 
engagement.

16% of reviewers interact 
based on industry data. 

Search fields increase 
conversion 335%.
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Generating Reviews on G2 
As an SAP App Center Partner, you will have exclusive access to $100 in 

credits to incentivize your first ten reviewers ($10 per review). These 
credits will expire on November 5th. 

Here is the simple step to get started... 
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Reach out!  

Submit your information through 
this Landing Page. It will go directly 
to our Partner Manager Natalie 
Rojas, and she will be in touch with 
next steps within 24 hours!

https://sell.g2.com/sap-app-center
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Once you gain access to your my.G2 Profile Admin, you 
can request G2 to start a review campaign for you!

From your profile’s my.G2 admin 
portal you can find this in the left 
section:
 
Review Management > 
Review Campaigns

Or, reach out to Natalie Rojas at 
nrojas@g2.com for help running 
your own campaign!

mailto:nrojas@g2.com
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Complete the Review 
Campaign Form

Fill out your contact 
information

Select which date you want to 
start the campaign

Upload your customer list

Include any notes you have for 
the outreach team 
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Build out your G2 Product ProfileOptional: 

Pick an eye-catching banner and logo 
to represent your  brand

List packaging and pricing information 
that may help customers identify the 
solutions that best fit their budget and 
needs

Fill out the FAQ section to proactively 
answer buyers’ most commonly asked 
questions

Enhance your profile with marketing 
videos, product screenshots and 
optionally gated content 
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Follow Up

G2’s Outreach team will contact you to confirm the 
campaign details, load the gift card incentive for each 
review form, and get it sent out on your scheduled 
date

Need help or want a demo? Reach out to the 
partnerships team at partnerships@g2.com with any 
questions

mailto:partnerships@g2.com
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THANK YOU


